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T he independent, alternative mus ic scene 
as  the wor ld knows  it today is  fake! 
 
NO copyr ight  by L or d L i t t er , augus t  2 0 0 3  .. s o, s pr ead i f  you l ike 
 
 
 
1 . " under gr ound"  par t  1  
 
I n 1969 Columbia/CBS  launched a big adver tisement campain entitled 
" T hat's  Underground"  which immediately defined the end of the mid/late 
1960s  underground movement. Bands  that had created thought provoking 
" alternative"  ver s ions  of mus ic soon turned into mega selling super s tar s  -  
their  " after  the campain"  releases  were nothing but mass  audience pleas in' 
soft muzak (compare very ear ly Chicago/B lood S weat & T ear s  to the ear ly 
1970s  hits ). 
 
For  the fir s t time a whole complex ideology/attitude was  raped/killed/sold 
within no time to raise profit for  a few selected ar tis ts  and companies . 
" Underground"  before the campain was  a very complex way of 
living/thinking/acting -  very political -  had a real impact on the culture -  a 
real alternative in living and behaving. After  the campain it was  an 
expres s ion which enabled the companies  to sell products . I n fact it was  
leading the ar tis ts  very far  away from their  people/audience, which once was  
the inspiration to create this  new thought provoking mus ic/culture. T he 
result was  big pomp rock with absolutely no relation to reality.  
 
T he reaction from the people came in the mid/late 1970s  under  the Punk 
banner  -  within " seconds "  this  was  again turned into easy to consume 
products . At this  point it should have been very obvious  that there is  
absolutely no way to create something really " alternative"  if you cooperate 
with the old known s tructures  in any way. 
 
S ure the beginning of all this  dates  back to the times  when RCA bought 
Elvis ... when big br itish companies  devas tated the Merseybeat scene...and 
kept on with 1980s  underground Metal then Grunge/Hip Hop etc etc. ...  
 
T oday we have " indie/alternative"  products  released by major  companies . 
Here we often find new companies  owned by the old major  scene. Often with 
new " philosophies "  s tating that it's  " all about mus ic"  -  exper icence and 
s tructures  now used to spread real good/new mus ic. One should know that 
capitalis tic s tructured companies  j us t have one real aim:  rais ing profit. T his  
rais ing of profit has  always  been based on the exploitation of resources . T his   
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bas ic rule has  taken planet ear th close to colapse. Within the development of 
capitalism the only " pos itive"  aspects  happened when it was  realised that the 
process  of exploitation has  to be s lowed down to .. yes  .. make more profit. 
T his  is  why worker s  received the r ight to go on holidys . T hey worked better  
after  the holidays  -  as  s imple as  that. 
 
T hen we have smaller  companies  under  the " indie/alternative"  banner  often 
concentrating on a specific kind of mus ic, B lues , Metal, Hip Hop. T hey bas icly 
work exactly like their  big brother s , often cooperating with them when it 
comes  to dis tr ibution etc. Yes  -  probably even mos t of them s tar ted because 
of the mus ic, but all their  actions  are very much capitalis tic/rais ing profit 
or r ientated -  very seldom they really release " dar ing/different"  mus ic. I t's  
sure mos tly " good/profes s ional"  mus ic but the general s tructure of their  
work/offer ing is  anything but a real " alternative"  -  it's  j us t another  product to 
sell. 
 
Las t but sure not * leas t* , we have all kind of smaller  moneymaker s  that use 
the " indie/alternative"  banner  to create capitalis tic micro s tructures . No 
details  here because this  is  all very difficult to define -  however , a cer tain 
kind of so called " radio promotion sampler s " , some books  published under  
the " I ndie banner "  etc. are anything but " alternative" -  j us t new ways  to 
make money. 
 
T his  whole " scene"  has  built their  s tructures  in a per fect way -  even if they 
mourn that the profit goes  down recently -  this  is  a mega selling 
international money making machine. After  the internet-download-diseas ter  
they quickly came up with new ways  of making controled profit, l ike the 
cas ting shows . A per fect way to calculate controled profit. Even before the 
product is  released they know how many people will buy it.  
 
All this  will never  change and everyone who is  will ing to cooperate in any 
way jus t has  to realise that if you're with it you have an active par t in the 
des truction of planet ear th (bit dras tic but true) -  times  for  " negotiations "  are 
definitely over  -  " hard core truth"  is  what the wor ld needs  now.  
 
T o the general public the products  of these companies  represent 
" alternative/independent"  mus ic. T o the regular  Jane/Joe bands  like L imp 
B izkit are " independent"  bands . A very dangerous  exploitation of the 
expres s ions  " independent"  and " alternative"  -  a cr ime in langugage. T he 
" independent/alternative culture"  in the shops , ready to be spoon fed. T he 
independent, alternative mus ic scene as  the wor ld knows  it today is  fake!  
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2 . " under gr ound"  par t  2  
 
On the other  hand we now also have a wor ldwide chaotic s trutured level of 
people doing something really different. From individuals  producing in their  
bedroom to very small companies  cooperating with live bands , small s tudios  
etc. We have radios tations  broadcas ting/webcas ting these releases . We have 
on-offline magazines  presenting it all and we have new ways  of dis tr ibution, 
often wor ldwide via the internet. 
 
S ure there is  some his tory behind that. I t all came alive when pr icewor thy 
production tools  were invented in the late 1970s/ear ly 1980s . 4- track 
por tas tudios  enabled mus icians  to produce in their  bedrooms . S ome clever  
mus icians  s tar ted to mix these recordings  on normal cas settes  and copied 
these with a second cassette machine. S oon a very lively scene came alive. 
Magazines , micro dis tr ibutor s , fir s t " free"  radios tations  etc. etc. S ure there 
were also people releas ing vinyl and even ear ly CDs  but the real impact 
came from the " cas sette scene" . Everybody could do it, even if you had " no"  
money. Vinyl and CD releases  were extremely expencive, so the freedom to 
" j us t tr y/let it go/explore/do something completely different"  definitely was  
with the " cas sette people" . You jus t copied as  many tapes  as  you needed the 
very moment -  a s ingle release was  never  leading to a financial diseas ter , 
which often happened to bands  that inves ted all their  money in a vinyl 
release. Another  main aspect of those days  was  that the people s tar ted 
building a wor ldwide network -  snail mail based -  the bas ic s tructure/idea 
was  layed/created. 
 
T wenty year s  later  (now) many of these " cas sette people"  have given up, 
became normal citizens , did'nt develop etc etc but the tools , s tructures  and 
ideas  their  work was  based upon have developed and are alive and well. 
When the internet finally became wor ldwide in the late 1990s  the las t 
impor tant aspect that " everybody was  waiting for "  was  es tablished. A 
" uncontrolable"  wor ldwide network that s lowly s tar ted to connect all the 
loose ends . T he internet was  quicker , offered much more poss ibilities  and it 
was  much more pr icewor thy. T he s tructure/idea was  spreading. Many more  
people/creator s /producer s  joined (ex-major  scene mus icians  who did'nt fit to 
the flavour  of the month anymore for  example). 
 
 
T w o mor e as pect s  def ine t oday's  s i t uat ion. 
 
1 . T he quali t y of  t he r eleas es / gener al w or k. With knowledge/exper ience 
and some inves tement it's  no problem to create incredible highly unique 
profes s ional productions  in complete freedom these days . T he 
bes t/unique/individual releases  are actually created in basements , garages  
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and bedrooms . Whenever  the mus ician feels  l ike being creative all tools  are 
easy to reach to keep working. T he result is  often a very spontanous  but 
highly complex/unique sound/mus ic. Almos t imposs ible to create that in a 
" paid deadline s ituation"  -  so, yes  -  a different quality came alive. 
 
2 . Mus ic biz  r u les  and r egulat ions  became t ot al ly s t r ict . T his  excludes  
" mill ions "  of ar tis ts  that create ar t because " they have to"  -  not to make 
money but to " ex is t" . T he urge to " say something"  that dr ives  all real ar tis ts . 
T he real meaning of culture -  the real dr iving force -  culture as  par t of an 
ongoing process  .. development of the human race for  no reason but for  the 
development of the human race as  par t of nature. People s tar ted painting 
the walls  of their  caves  because they wanted to say something -  they did'nt 
want to make money .. this  is  culture! 
 
T here is  no way that any of these ar tis ts  can ever  really cooperate with the 
" old s tructures " . T hey need easy formular s  to gain some quick profit. T hese 
ar tis ts  have created the total opos ite of easy formular s . T heir  ar t is  meant to 
be thought provoking -  new individual, unique thoughts . Any real thought 
provoking ar t is  s tr ictly forbidden in these old s tructures  because this  would 
threaten their  empire. Pretentious  thought provoking ar tis ts  are easy to sell -  
does'nt hur t anyone. S afe the nature! Yeah sure but if one analyses  who is  
des troying the nature, how and why, he/she s imply has  to analyse the role 
of the big cooperations  of which the mus ic indus try is  par t of.  
 
 
3 . T he di f fer ence bet w een now  and t hen 
 
T here is  one big difference between the s ituation now and then. I n the 
" cas sette scene"  days  spreading your  attitude/ideology was  normal. Mos t of 
the individuals /labels  were spreading a sheet with " bas ics "  with their  
releases . Why they do it, how they do it and what they want to reach. T he 
spir it of a " new community"  was  always  par t of it all.  T his  is  no longer  so. 
T oday one often gets  the impres s ion that releases  from " the new small 
scene"  are micro-major  products . S ame looks  -  same sound quality -  same 
langugage when it comes  to " marketing"  the releases  etc. etc. -  sometimes  
s imply too much emphas is  on selling a " product" .  
 
Jus t from the format the " cas sette scene"  was  us ing (the cassette) it was  
very obvious  that it was  " different" . T oday -  thanks  to the development of 
the technical tools  -  a careful produced " underground"  release looks  very 
much like a " commercial"  release. T here is  more or  les s  no more difference 
in profes s ionalism. Very much emphas is  on creating highly unique and 
profes s ional products , which was  badly needed -  a real profes s ional 
" alternative"  -  this  has  to be in the forground, not the aspect of  selling a 
product. 
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4 . New  values  
 
What now has  to be defined is  a new context. I t s imply does  not work 
anymore to compare these " new underground s tructures "  to the sys tem we 
all grew up with. I t now is  impor tant to realise that each individual release is  
a very impor tant par t of a new level of culture. A highly individual wor ldwide 
culture where people can find exactly what they are looking for . T his  helps  
them to develop because what they find is  really satis fying. 
 
T he before mentioned lack of " community feeling"  leads  to isolation and 
frus tration. I ncredible unique, profes s ional releases  that s imply have to be 
defined as  " ar t" , come with infos  that speak of frus tration and a growing 
des ire to give up.  
 
S ome figures :  CDBaby.com has  sold 538,652 CDs  online to cus tomers  and 
has  paid $4,097,066.79 paid to ar tis ts . All in all 43,730 ar tis ts  sell their  CD 
at CD Baby. (info from the " about"  page, augus t 2003 -  
http: //www.cdbaby.com/about). T his  is  " only"  one online shop dealing with 
the " new true indie underground" . T he I ndie B ible 
(http: //www.indiebible.com) lis ts  8000 contacts  that will help you to promote 
your  mus ic to the wor ld. All this  is  s til l j us t a VERY small par t of what is  
really going on.  
 
T his  is  the reality -  each individual release is  par t of a new defined wor ldwide 
culture -  a new kind of cottage indus try, with mill ions  of people taking par t 
wor ldwide. Whatever  you want to produce will find an audience, whatever  
you want to " consume"  -  you can find it. Jus t don't think in T HEI R old 
categor ies  -  T HI S  will lead to frus tration. You can't get r ich or  wor ldfamous  
on this  " new level"  -  r ich and wor ldfamous  are " values "  from s tructures  
based on exploitation....bigger , better , higher , r icher , more, more, more 
...'til l there is  no more.  
 
As  a " consumer "  you have to be much more active to find your  " kind of 
culture" . You don't find it on any " official"  T V channel/Radio s tation/book 
s tore -  so you fir s t have to define what you are looking for . T hen you have to 
" do some researchement"  to find it. T his  is  a process  which may become a 
analys ing process  .. bas icly a " learning s ituation" . T his  is  culture! S poon fed 
consuming is  " big brother - ism" . 
 
As  an ar tis t you have to be aware of the before mentioned -  you have an 
actual effect on people -  your  " ar t"  really talks  to them -  some kind of 
different " cor respondence" .  T he more you define and redefine your  ar t, the 
more meaningful this  cor respondence becomes . S o if you sell your  release to 
lets  say 100 people you gave them much more " real value"  than a 
cons tructed product gives  to a poss ible audience of mill ions . Cons tructed 
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products  are planned to make the mos t profit within a shor t time, so they 
depend on the " flavour  of the month/gimmiks/fashion"  -  after  three months  
the " cons tructed effect is  worn" . Carefully worked out unique ar t " las ts  
forever " .  
 
 
5 . T he s ys t em of  r ecommendat ion 
 
T he effect of frus tration can be avoided very eas ily. Frus tration is  often 
based upon a s ituation that does  not develop anymore based on a lack of 
feedback. Looking at the amount of people taking par t, it seems  very s trange 
to get no feedback (feedback which helps  to develop). I magine everyone 
that you cor respond with sends  j us t one recommendation, this  recommended 
contact sends  another  recommendation an so on. Now if you clever ly explore 
these recommendations  and cooperate with the ones  that help you to 
develop your  per sonal network -  the process  is  endles s  and fruitful!  
Unfor tunately it seems  that too many cling to their  per sonal " contacts "  -   l ike 
a treasure in a cave this  will j us t gather  dus t. T his  j us t can't work .. it can't 
grow... it can't shine. I magine everyone would send an addres s  of a really 
reliable true indie shop -  soon you would have your  release in hundrets  of 
shops . S ame goes  for  radioshows  and magazines  if you cor respond with 
mus icians  producing a s imilar  sound like your s . But this  sure j us t works  if 
you share your  own " treasure" . T here is  s til l much greed, pain and jealousy 
around -  not blaming anyone, this  is  par t of the old sys tem but if you want to 
go somewhere else, you need to get r id of that. S hare your  treasure -  you 
will be rewarded! T his  is  not some s trange ideology jus t s imple rules  of a 
network. 
 
6 . T he per s onal as pect  
 
A second aspect, that really helps  to get r id of frus tration and negative 
feelings , is  to leave the isolation. Cor responding can be a very time 
consuming and exhaus ting process  but it's  T HE well of inspiration and a very 
fruitful way to leave isolation. What a difference it makes  to receive a 
package with mus ic that includes  a s ign of the human being behind -  a shor t 
handwr itten note adds  a total different dimens ion. More and more your s  truly 
ignores  pure promo packages . No need (and close to imposs ible these days ) 
to wr ite endles s  per sonal letter s  to each and everyone but a shor t comment 
.." a word"  is  ALWAYS  poss ible if you feel as  par t of something else. I t's  also 
a very good way to find the " real"  people. Not reacting at all to the per sonal 
flair  defines  a character  -  you can forget these people. S aves  money and 
limits  frus tration.  I f you add this  " per sonal aspect"  to your  work it is  very 
logic that this  will add like-minded people to your  wor ld. Again a very s imple 
rule of a network. 
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7 . E pi log 
 
Yes , lots  of the above is  very idealis tic and very much " hard core"  -  too often 
we have " negotiated and dis scus sed"  ... until l nothing of the truth was  left. 
For  a real alternative the bas ic work has  been done in the las t twenty year s  -  
now it's  time to make it grow ... s low but sure it will make a difference. Many 
aspects  s til l have to be defined .. some people taking par t j us t want to use 
all this  to find an entrance to the " old wor ld"  -  all the bes t but you can forget 
that. A " parallel wor ld"  is  already ex is ting ... wanna be par t of it? You're very 
welcome! 
 
 

 
 
. . .  more to come 
Lord Litter  
Augus t 2003 
http: //www.LordLitter .de 
LordLitter@LordLitter .de   
 
 
 

 
 
 
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * *  
L or d L i t t er  ... has  ear ned t he r eput at ion f or  pr oducing and deliver ing w hat  
is  ar guably one of  t he w or ld's  bes t  independent  mus ic pr ogr ams  ... an 
elegant demons tration of cr itical mass . S ince the late 1980s , L itter  has  known the 
pulse of independent mus ic, and today, indie mus icians  from all over  the planet 
know that his  program is  one of the ultimate des tinations  for  their  mus ic. 
 
T hey make the mus ic, he plays  it, and we get to lis ten to some of the mos t or iginal, 
freshes t new tunes  available anywhere ... we hear  the unusual, the intelligent, the 
amazing...  
 
T he abs olut e evidence t hat  t her e is  f ar  mor e t alent  and cr eat ivi t y out  t her e 
t han t he maj or  labels  in  t he w or ld w ould w ant  you t o know  about . 
(I ndiepor t.com info, US A) 
 
S uf f ice t o s ay t hat  he is  one of  t he mos t  impor t ant  per s onali t ies  in  t he 
under gr ound s cene t h is  s ide of  John P eel. (GetRhythm, U.K.)  
* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * *  
 
 
 
 


